
Trolley Square gives Whole Foods Market the perfect spot

Whole Foods Market seeks bigger and greater heights.

By, Bethany Schafer
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Chamber of Commerce get first entrance on Whole Foods 

Market grand opening at Trolley Square.

Since one of Salt Lake City’s oldest shopping centers, Trolley Square, brought on the new building lease in March 2011 for an all-natural and organic grocery, Whole Foods Market (WFM), they have been striving for a greater awareness of where to get healthier foods in the Salt Lake City valley.

With the incredible growth of Whole Foods Market since its first store opened in 1980 by four local businesspeople who decided the natural foods industry was ready for a supermarket format, starting in Austin, Texas with a staff of 19 people. 

WFM began to expand 4 years later east of Texas. In 1988, WFM purchased the east coast’s largest natural grocery store, Whole Foods Company, as their sixth store. After purchasing an additional 15 well developed companies to expand with all-natural foods, coffees and wines, WFM has expanded internationally and has 317 stores in their market.

Utah has had four stores open since a previous competitor, Wild Oats, was bought out. With the hopes of many Utah shoppers who commute long and short distances regularly to load up on their groceries, WFM is reaching to great heights to be as well-known as it is in a similar demographic city of the same region as Utah, Denver, and many other large cities. 

A regular long distance traveler from Pocatello, Jim Davis, drives with his wife to the WFM at Trolley Square about every 6 weeks to stock up on all-natural gluten-free products, meat, and produce that is not available to them. 

After discussing what makes the drive worth buying all-natural products, he said, “Buying local meat from an all-natural farms ensures me that the animals are properly taken care of and healthy, which is what I’m trying to do for my body when I feed it.” 

Davis’ wife, Jill, with celiac disease explained, “Finding a place with a variety of gluten-free products to choose from for all my meals makes a big difference in my life.”

Making a difference in lives was what Vice President, John Mackey, said when he described his passion for the company. Mackey was in town to be on a panel for interviewing the next Trolley Square Store Team Leader. 

As he was finding out from team members what they want as their leader, he expressed how WFM at Trolley Square is ready to take the growth of the company’s values to greater heights. 

When comparing WFM at Trolley Square with WFM stores in similar demographics, Mackey said, “Whole Foods Market in the downtown area of Salt Lake City has great competition but also provides so much more to the people of Salt Lake City than any other grocer around.”

Mackey took the team back one year ago when WFM on 400 South 700 East relocated from their Wild Oats building for Utah’s first, newly constructed WFM building at Trolley Square.

“Marketing before the grand opening of Trolley Square had an extraordinary amount of community involvement for selling dozens of local products, donations to children art centers and other small non-profit organizations, and the exclusive store tour with samples and free gifts,” said Mackey before reminding the team of the company’s values.

Mackey said, “This was not just for the opening, Whole Foods Market has continuously strived to follow through with these values to educate the community about knowing where their product comes from and how Whole Foods Market as a corporation has a strong desire to help take care of their close communities.”

Marketing Specialist Corinne Piazza for WFM at Trolley Square said, “WFM has values that support communities it great ways, making it easy to spread positive, inspiring media about what all-natural means to Whole Foods, how much we care about every customer, the support for local vendors and many other contributions they continuously give back.”

Piazza recently received MVP for the entire Whole Foods Market Rocky Mountain Region last winter. Piazza works directly with the close communities and local vendors spending a lot of time out of the store looking for ways to spread information to the media. 

The vision from the newly rewarded Store Team Leader, Ross Richman, comes most recently from one of Denver’s highest volume markets on Pearl Street. Ross’ vision for WFM at Trolley Square has been built on years of dedication beginning as a sandwich maker in the deli for the past 12 years.

Richman’s drive will push WFM at Trolley Square to deeply seek the market for findings of new beginnings of shopping at an all-natural and organic grocery.
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